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Luxe Redux

The biggest growth in the remodeling industry is high-end home renovation. Here's a
look at what's driving the boom and how you can improve your own abode with the
latest luxury amenities. BY JOHN CARROLL AND TRACY STATON
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Susan, it all started with the kitchen countertops.
Looking for some ideas on how they could
upgrade, they ended up chatting with Austin architect
Stewart Davis. By the end of their conversation, they
had sketched out a brand-new kitchen.
Cut went the original cabinets, along with the ce-
ramic countertops, wallpaper and a “nice” island in the

Fur geology professor Bill Carlson and his wife,

center. In went stone walls, a “spectacular™ center
work island, a slab of iridescent granite countertops,
art glass, and a wall of floor-to-ceiling windows.

Then they branched out into surrounding living
areas, redoing the cabinetry and adding stone to the
walls and on the floors. A small bathroom was refitted
and even the patio got a new look and new name: the
“grilling center.” B
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HOME Luxe Redux

materials-and high-end
y and designer lighting, f =
ke these projects by Mew York-based Suk De

When The University of Texas at Austin educator
was done, most of the bottom floor of the home they
had lived in since it was built a housing generation ago
was completely new. And it was all so dramatically
improved that the Mational Association of the Remod-
eling Industry would bless the work as one of the top
redos in the country for 2004 (how much the job cost,
though, Carlson wouldn't say).

ver the last 10 years, Americans signed off on
maore than 500 million remodeling projects,
spending a whopping $2332 billion in 2003
alone for a mother lode of home improvement projects
that range from room additions to kitchen makeovers
and stately bathrooms. And the numbers have been
swelling right along with the ranks of the well-heeled.
“There’s a lot of income growth in upper-income
households,” says Kermit Baker, senior researcher at
Harvard University's Joint Center for Housing Studies,
which tracks industry trends. At the same time the
“haves” are earning more money, their homes have
been-shooting up in value. And the homes driving 90
percent of the growth in home remodeling in the United
States, says Baker, are valued at $400,000 or more. It's
those affluent households doing the $50,000, $75,000,
or $100,000 bath and kitchen remodeling projects “that
really generate the dollars that drive that market.”
But there's more than just new money driving the
remodeling boom.
Residences that had been the modest, 1,400-square-
foot American dream homes of the post-World War [l




